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ABSTRACT The growth of e-commerce in Indonesia has created a major transformation in the digital-based 

buying and selling system. However, this development also raises new challenges in ensuring that 
transactions that occur are in accordance with sharia principles. To answer the need for sharia legal 
certainty in digital transactions, the National Sharia Council of the Indonesian Ulema Council (DSN-
MUI) issued Fatwa No. 144-146 of 2021 concerning hawalah, kafalah, and wakalah bil ujrah 
contracts. This research aims to examine the implementation of the fatwa in e-commerce practices 
in Indonesia and analyze its relevance to the needs of sharia-compliant digital transactions. This 
research uses a qualitative approach with a library research method and normative-juridical 
analysis. Data were collected from the DSN-MUI fatwa, fiqh muamalah literature, e-commerce 
regulations, and document studies from several sharia marketplace platforms in Indonesia. The 
results show that the understanding and application of sharia contracts in e-commerce practices are 
still partial, not explicit, and often not understood by industry players. Wakalah bil ujrah contracts 
are mostly applied in the form of platform administration fees, but kafalah and hawalah contracts 
are still rarely found in consumer protection mechanisms and payment systems. This study 
recommends the need for integration between DSN-MUI fatwas and digital regulations by relevant 
authorities, as well as increasing sharia literacy among digital business actors. Thus, the principles 
of muamalah can be fully implemented in the Islamic e-commerce ecosystem in Indonesia. 

KEYWORDS        E-Commerce; Fatwa DSN-MUI; Sharia Akad; Wakalah; Kafalah; Hawalah; Digital Transactions. 

 
E-commerce has changed the pattern of 

community transactions from conventional to 

digital systems. However, this dynamic raises 

new issues in the context of compliance with 

sharia principles, especially regarding the 

transaction contracts used (Kahfi dkk., 2025).  

DSN-MUI Fatwa No. 144-146 of 2021 is one of the 

important references in answering the legal 

needs of contemporary muamalah in the digital 

field, which includes hawalah, kafalah, and 

wakalah bil ujrah contracts. However, the 

realization of this fatwa in e-commerce practice is 

not optimal and requires critical evaluation 

(Shafiyah, 2024). 

In recent years, the e-commerce industry 

in Indonesia has experienced rapid growth 

(Zakaria, 2024). Based on data from the Ministry 

of Communication and Information as well as e-

Conomy SEA 2023 by Google, Temasek, and Bain 

& Company, the value of Indonesia's digital 

economy is estimated to reach USD 82 billion in 

2023 and is projected to continue to increase to 

USD 150 billion by 2025 (Maryam, t.t.). The 

number of e-commerce players has also 

increased significantly, with more than 21 million 

MSMEs that have gone digital, utilizing platforms 

such as Tokopedia, Shopee, Bukalapak, and 

Lazada (Rusdi dkk., 2023). However, this pace of 

development is not always accompanied by 
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compliance with sharia principles in online 

transactions. 

In the context of Islamic economics, the 

validity of a transaction is highly dependent on 

the contract that forms the basis of the agreement 

between the parties. DSN-MUI Fatwa No. 144, 

145, and 146 of 2021 stipulates guidelines for the 

use of hawalah, kafalah, and wakalah bil ujrah 

contracts in digital transactions (Jubaedah & 

Setiawan, 2025). However, there are still many e-

commerce players who do not understand or do 

not implement these contracts explicitly in their 

services. In fact, sharia contracts are the main 

foundation for realizing transactions that are fair, 

transparent, and in accordance with Islamic 

muamalah principles. 

Several previous studies have discussed 

the digital economy and sharia transactions, such 

as studies by Pusvisasari et, all (2023) AND 

Rofiullah (2024)  which emphasize the 

importance of sharia principles in the modern 

financial system. Research from OJK (2020) also 

highlights the need for a sharia digital legal 

framework. However, studies that specifically 

examine the implementation of DSN-MUI fatwa 

No. 144-146 in the Indonesian e-commerce 

context are still limited. 

Much of the literature on sharia contracts 

discusses their implementation in financial 

institutions, but not many have examined their 

implementation in digital platforms. Studies such 

as Tampubolon (2019) only focus on wakalah 

contracts in Islamic fintech, while the context of 

e-commerce as a non-financial institution 

ecosystem is rarely comprehensively explored. 

This article offers a critical approach to how the 

DSN-MUI fatwa is applied in online transaction 

practices. 

The novelty of this research lies in its 

focus on the specific implementation of DSN-MUI 

fatwa No. 144-146 of 2021 in e-commerce, which 

has not been widely studied normatively and 

empirically. The research gap filled is the lack of 

mapping the extent to which digital platforms 

have or have not adopted sharia contracts in their 

transactions, as well as the limited sharia literacy 

among industry players. 

This research aims to analyze the extent 

to which DSN-MUI fatwa No. 144-146 of 2021 has 

been implemented in e-commerce transactions, 

evaluate its compliance with sharia contract 

principles, and provide recommendations for 

improving literacy and regulation. The main focus 

of this research includes three questions: (1) 

what are the forms of implementation of hawalah, 

kafalah, and wakalah bil ujrah contracts in e-

commerce platforms in Indonesia; (2) what are 

the challenges in implementing DSN-MUI fatwa 

No. 144-146 of 2021 in the context of digital 

transactions; and (3) what are the strategies to 

strengthen sharia literacy and sharia muamalah-

based digital regulation in the e-commerce 

sector. 

 

This research uses a descriptive 

qualitative approach with a library research 

method and normative-juridical analysis. 

Primary data is obtained from DSN-MUI Fatwa 

No. 144-146 of 2021, while secondary data comes 

from fiqh muamalah literature, e-commerce 

regulations, and sharia marketplace platform 

documents. The analysis is carried out 

descriptively-critically by examining the 

suitability between the substance of the fatwa 

and its implementation in the field. 

 

 

Transformation of E-Commerce Practices in 

Indonesia: From the Beginning to the 

Dynamics of the Last Five Years 

The practice of e-commerce in Indonesia 

began to be recognized in the late 1990s along 

with the growth of internet access among urban 

communities. In this early period, sites such as 

TokoBagus (which later became OLX) and buying 

and selling forums on Kaskus pioneered online 

transactions, although they were still simple and 

METHODS 

RESULT AND DISCUSSION 
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informal. Transactions were based on trust 

without an integrated payment system (Riswanto 

dkk., 2024). 

In the early 2000s, the marketplace 

concept was introduced with a more structured 

system. Features such as product catalogs, 

shopping carts, and payment methods were 

introduced to users. However, adoption was still 

limited due to low consumer trust, lack of 

logistics services, and limited digital 

infrastructure outside major cities (Awa dkk., 

2024). 

With the increase in internet penetration 

and the arrival of 3G and 4G networks, the e-

commerce industry has made significant 

progress. Tokopedia (established in 2009) and 

Bukalapak (2010) are two big names that began 

to introduce a safer and more convenient online 

shopping experience. Both play a major role in 

educating consumers about the safety of online 

transactions and the importance of business 

digitalization bisnis (Sudarso dkk., 2020). 

In 2014-2015, Indonesian e-commerce 

entered a phase of rapid growth thanks to an 

influx of foreign investment. Tokopedia, 

Bukalapak, and later Shopee obtained substantial 

funding that enabled service expansion, 

technology upgrades, and aggressive 

promotional programs. This created healthy 

competition that led to drastic improvements in 

service quality. Shopee, which entered the 

Indonesian market in 2015, used massive 

promotional strategies such as free shipping and 

massive discounts. This drastically changed the e-

commerce landscape. Consumers are spoiled 

with shopping convenience and low prices, thus 

accelerating e-commerce adoption even among 

people who were previously reluctant to use 

digital services (Mardiana, 2022). 

Tokopedia and Shopee became the two 

dominant players by 2020, beating Bukalapak in 

terms of users and transactions. Major campaigns 

such as Harbolnas (National Online Shopping 

Day) further increased exposure and sales 

volume (Ardianto dkk., 2020). E-commerce 

platforms are also increasingly integrated with 

supporting services such as logistics and digital 

payments. 

The development of digital payment 

systems has strengthened the e-commerce 

ecosystem. The presence of Gopay, OVO, DANA, 

and ShopeePay allows transactions to take place 

instantly, safely, and without cash. This is very 

helpful in increasing digital financial inclusion in 

Indonesian society, especially the younger 

generation. Social media also plays a big role in 

driving e-commerce growth. Instagram, TikTok 

and YouTube became platforms to promote 

products directly. This practice gave birth to the 

social commerce trend, where small businesses 

utilize personal accounts or celebgrams to sell 

their products in a more communicative and 

visual way (Hapiz dkk., 2025). 

The COVID-19 pandemic that hit in 2020 

was a major turning point for the e-commerce 

industry. Restrictions on physical activity have 

made people turn to online shopping to fulfill 

their daily needs. E-commerce turned from an 

alternative to a staple, especially for health 

products, groceries, and household needs. 

Consumption patterns have also changed during 

the pandemic. Household, health and food 

products dominated searches and transactions. 

This shows that e-commerce is no longer limited 

to fashion and electronics, but penetrates into the 

basic needs sector which was previously more 

dominant in traditional markets (Rosyada & 

Wigiawati, 2020). 

The government also encourages the 

participation of MSMEs in the e-commerce 

ecosystem, among others through the National 

Movement for Proudly Made in Indonesia 

(Gernas BBI) program. Various trainings, 

digitalization incentives, and cooperation with e-

commerce platforms are carried out so that 

MSMEs are able to transform and reach a wider 

market. Regulations are also being strengthened. 

The government issued Government Regulation 

No. 80/2019 on Trading Through Electronic 

Systems, which regulates the rights and 

obligations of business actors and consumer 
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protection. The ITE Law and regulations from OJK 

are also used to ensure transaction security and 

prevent fraudulent practices. Innovations 

continue to emerge in the last five years, one of 

which is live shopping. TikTok Shop is a pioneer 

in combining entertainment and shopping 

through live streaming. Consumers can see 

product demos, ask direct questions, and then 

buy in one interactive session, thus improving the 

user experience (Monica & Huda, 2025). 

A big collaboration between companies is 

also happening. Tokopedia and Gojek officially 

joined forces in the GoTo ecosystem in 2021. This 

creates synergies between transportation 

services, digital finance, and e-commerce, making 

it one of the largest technology groups in 

Southeast Asia and strengthening local 

competitiveness. Consumer awareness of 

environmental issues is also increasing. Some 

platforms are starting to implement sustainable 

e-commerce concepts, such as the use of eco-

friendly packaging and promotion of products 

that support green lifestyles. Urban consumers 

are starting to consider ethical and sustainable 

aspects of shopping (Sekar dkk., 2025). 

Technologies such as artificial 

intelligence (AI) and big data are now widely used 

to personalize the user experience. Product 

recommendations, fraud detection, and 

consumer behavior analysis are becoming more 

sophisticated. This helps improve efficiency as 

well as user loyalty to the platform. The logistics 

sector too continues to evolve and innovate. 

Companies like JN&T Express, SiCepat, AnterAja 

and Ninja Xpress compete to provide fast, 

accurate and affordable services. Some platforms 

are even building in-house logistics systems to 

ensure quality and speed of delivery. 

On the other hand, cross-border e-

commerce practices such as the import of cheap 

goods from abroad raise concerns about the 

demise of local MSMEs. The government has 

responded with restrictive policies such as 

banning TikTok Shop from selling directly, so that 

domestic businesses remain protected and 

competitive. The development of e-commerce 

also extends outside Java. The equitable 

distribution of internet networks and digitization 

of services encourage the growth of online 

transactions in the regions. This opens up new 

opportunities for local businesses to enter the 

national and even international markets. 

Looking at the trends of the last five years, 

Indonesia's e-commerce has shown rapid growth 

in terms of technology, market adoption, and 

regulation. The future of this sector will be 

increasingly integrated with the financial, 

logistics and social systems of society, and 

become the main pillar of the national digital 

economy. With such rapid growth, e-commerce in 

Indonesia is not only a channel for commerce but 

is also transforming into a digital ecosystem that 

covers various aspects of life. Many businesses 

now no longer only focus on selling products, but 

also on building a strong digital brand, utilizing 

content marketing, and interacting with 

consumers through various digital channels 

consistently (Mahran & Sebyar, 2023). 

Changing consumer behavior is also an 

important factor in this development. Millennials 

and Gen Z, as the most active internet users, show 

a strong preference for shopping experiences that 

are fast, practical, personalized and can be done 

anytime. This forces e-commerce players to 

constantly innovate in order to meet their rising 

expectations. Another important development is 

the omnichannel integration between physical 

stores and online platforms. Many conventional 

retailers such as Matahari, Ramayana and Ace 

Hardware now have official e-commerce 

channels to reach a wider market. Meanwhile, 

online players also open small physical stores as 

showrooms or pick-up points, creating a more 

flexible business model (Septiana & Damanuri, 

2024). 

From a socio-economic perspective, e-

commerce also opens up new jobs in various 

fields, such as content management, digital 

marketing, logistics couriers, online customer 

service, and others. This contributes significantly 

to the growth of Indonesia's digital economy and 

creates new economic opportunities for the 
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community, especially young people and 

housewives. 

However, challenges remain. Increased 

competition makes the profit margins of e-

commerce players smaller, especially with high 

advertising and promotion costs. In addition, 

consumers are also increasingly critical of 

product and service quality. Therefore, building 

trust, maintaining service quality, and providing 

a good user experience are key to sustainability. 

Cybersecurity and personal data protection are 

also in the spotlight. With the increasing number 

of online transactions, the threat of data leakage, 

phishing, and digital fraud has also increased. The 

government and industry players are required to 

work together to strengthen digital security 

infrastructure and educate consumers about 

privacy protection. 

Meanwhile, collaboration between the 

private sector and the government in supporting 

the digitalization of MSMEs continues. Programs 

such as Proudly Made in Indonesia, UMKM Go 

Digital, and cooperation between marketplaces 

and local governments are further strengthening 

digital transformation in various regions, 

including villages that are starting to connect 

with national e-commerce. Equally important is 

the increasing role of sharia fintech in e-

commerce, especially among Muslim 

communities who prioritize sharia principles in 

transactions. Platforms such as Paytren, LinkAja 

Syariah, and the use of contracts such as wakalah 

and murabahah in installment payments are part 

of the dynamics of Islamic values-based e-

commerce in Indonesia. 

In an international context, Indonesia is 

one of the largest e-commerce markets in 

Southeast Asia. This potential makes Indonesia a 

prime target for expansion of global companies. 

Therefore, regulations that support growth while 

protecting local players are important to keep the 

e-commerce market healthy, competitive, and 

inclusive. Overall, e-commerce practices in 

Indonesia have undergone a major 

transformation in the past two decades. The last 

five years have been a momentum of tremendous 

acceleration, marked by massive digitalization, 

technology integration, and changes in people's 

consumption patterns (Hasanah & Suliana, 2024). 

With the right policies and continuous 

innovation, this sector is predicted to continue to 

be the main motor of national digital economic 

growth in the future. 

Chart. 1: Development of E-Commerce 

Market Value in Indonesia (2020-2024) 

 

 

 

 

 

 

 

The graph above shows the growth of e-

commerce market value in Indonesia over the last 

five years (2020-2024). It shows a consistent 

increase from around USD 44 billion in 2020 to 

USD 94 billion in 2024. This surge reflects 

increasing digital adoption, changing consumer 

behavior, and maturing infrastructure and 

regulatory support.  

Implementation of Akad Hawalah, Kafalah, 

and Wakalah bil Ujrah in E-Commerce 

Platforms in Indonesia 

The implementation of sharia contracts in 

Indonesian e-commerce platforms is still limited 

and not fully in accordance with DSN-MUI Fatwa 

No. 144, 145, and 146 of 2021 (Jannah, 2021). 

Wakalah bil ujrah is the most common contract 

found in practice. For example, in marketplace 

transactions such as Shopee or Tokopedia, the 

platform acts as a representative of the seller in 

providing digital storefronts, promotions, and 

managing payments, in exchange for a 

commission. Although this practice is 

substantially consistent with wakalah bil ujrah, 

explicit aspects such as ijab-qabul or sharia-

compliant wakalah documentation are often 

overlooked. 
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Unlike wakalah, the application of kafalah 

contracts in e-commerce systems has not been 

explicitly implemented, although features such as 

escrow accounts or joint accounts contain 

elements of guarantees. In this case, the 

marketplace guarantees that the buyer's funds 

will not be forwarded to the seller before the 

goods are received. However, the legal aspects of 

kafalah such as the responsibility of the guarantor 

have not been formally explained in the platform 

structure (Fardesi, 2023). 

Meanwhile, hawalah contracts are very 

rare in general e-commerce transactions. It has 

the potential to be applied to Islamic paylater or 

installment payment schemes, but Indonesia's 

marketplace system still dominates direct cash 

transactions. In addition, not many Islamic 

financial service providers have partnered 

directly with e-commerce to facilitate the 

hawalah system, so its implementation is still 

lagging behind. 

Table: E Commerce Platforms & 

Implementation of Sharia Agreements 

E-

Com

merc

e 

GMV / 

Volume 

& Traffic 

Wakal

ah bil 

Ujrah 

Kafalah Haw

alah 

Shop

ee 

GMV US$ 

47.9 

billion 

(Southea

st Asia 

'23) 

(en.wikip

edia.org) 
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~2.3 

billion 

visits '23  

Service 

charge 

& 

commis

sion on 

seller-

implicit 

wakala

h 

agreem

ent, no 

legal 

docum
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There is 

escrow; 

not a 

formal 

kafalah 

contract 

and not 

yet 

sharia 

verified 

Not 

used 

Toko

pedi

a 

Traffic 

~1.2 

billion 

Admin 

commis

sion for 

Joint 

account; 

not yet 

Alm

ost 

visits '23 

Join 

TikTok 

Shop; 

share 

~40 % in 

Indonesi

a 

(tempo.c

o) 

sellers; 

inform

al 

wakala

h 

model 

written 

as a 

kafalah 

contract 

non

e 
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da 

Traffic 

~762 

million 

'23  

There 
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commis

sion 

system, 

but no 

structu

ral 

sharia 

There is 

no 

impleme

ntation 

of the 

kafalah 

contract 

Non

e 
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lapak 

Traffic 

~168 

million 

'23  

Market
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sion; 

not yet 

contrac
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No 
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of 

kafalah 

contract 
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e 

Blibli Traffic 

~337 

million 
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Service 
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h 
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ic 
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e 

TikT

ok 
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Akad 
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& 
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docum

entatio

n 

The data above shows that Shopee and 

Tokopedia dominate the e-commerce market in 

Indonesia, respectively with traffic of ±2.3 billion 

and ±1.2 billion visits per year (2023). Both 

platforms use a commission or service fee scheme 

for sellers, which is potentially categorized as a 

wakalah bil ujrah contract. In practice, the 

platform acts as a deputy (representative of the 

seller) who helps display products, promote, and 

facilitate payments to consumers. However, fiqh-

wise, the contract is not framed in the structure of 

ijab-qabul or documentation as required by 

Fatwa DSN-MUI No. 146 of 2021, so its 

implementation still does not meet the criteria of 

a full-fledged shar'i contract. 

Some large e-commerce such as 

Tokopedia and Shopee also use an escrow system 

or joint account, where funds from the buyer will 

be held by the platform until the goods are 

confirmed to be received. This model is close to 

the concept of a kafalah contract, where a third 

party (the platform) guarantees the seller to fulfill 

his obligations to the buyer. However, kafalah 

contracts in Shariah require an explicit 

agreement of responsibility between the 

guarantor and the guaranteed, including clarity 

on the object and time period. Therefore, 

although there is already an element of guarantee 

in practice, there is not a single platform that 

explicitly mentions or integrates the kafalah 

contract in fiqh or according to DSN-MUI fatwa 

No. 145 of 2021 (Bakti, 2023). 

Until 2024, no major e-commerce has 

actively implemented the hawalah contract, 

which is actually very relevant in the context of 

installments or paylater payments. A hawalah 

contract is the transfer of receivables from one 

party to another and can be used to replace the 

interest-based consumptive financing system. 

Although installment and paylater services have 

begun to be offered by e-commerce through 

fintech partnerships, the system is generally still 

conventionally based and has not formally used 

the hawalah contract. This is a significant gap in 

the integration of digital sharia contracts in the e-

commerce sector. 

Platforms such as Blibli, Bukalapak, and 

Lazada also use a service fee and escrow system 

but have not yet shown any initiative towards full 

sharia certification or implementation. Blibli has 

±337 million traffic, Bukalapak ±168 million, and 

Lazada ±762 million (2023), but there is no 

reporting that these platforms use contracts that 

are in accordance with DSN-MUI fatwa No. 144-

146 of 2021. In general, although all platforms 

have implemented modern transaction systems, 

the presence of sharia elements has not been a 

priority or part of their system design, either in 

the form of contracts, user education, or internal 

regulations. 

One of the main reasons for the weak 

implementation of sharia contracts in e-

commerce is that the DSN-MUI fatwa is not legally 

binding, and the low literacy of digital muamalah 

contracts among business actors and consumers. 

The absence of a digital sharia audit institution or 

halal certification mechanism for online 

transactions means that platform players do not 

feel the need to frame the contract legally. In 

addition, most consumers have not made the 

halal aspect of the contract a priority, preferring 

convenience, speed, and price. As a result, while 

the value of Indonesia's e-commerce market 

continues to grow, projected to reach IDR 738 

trillion (USD 46.6 billion) by 2025, sharia aspects 

have not been a major part of this growth. 

 

Challenges in Implementing DSN-MUI Fatwa 

No. 144-146 of 2021 in Digital Transactions 

One of the main challenges is the low level 

of sharia literacy among e-commerce players and 

digital technology developers. Many platforms do 

not understand how to implement sharia 

contracts in accordance with the fatwa, because 

their focus is more on commercial aspects and 

transaction efficiency. As a result, sharia 

contracts are often only used as a symbol of Islam 

without the correct fiqh structure (Zikri, 2024). 
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In addition, DSN-MUI fatwas do not have 

positive legal force because they are non-binding. 

Business actors are not legally obliged to follow 

the fatwa, unless they are under the supervision 

of an Islamic financial institution such as OJK. The 

absence of technical regulations or guidelines 

that elaborate fatwas in the digital context means 

that platforms do not have clear operational 

guidelines to conform to the principles of 

muamalah. 

The absence of a digital sharia audit 

mechanism and a sharia e-commerce certification 

body is also a serious obstacle. Without an 

institution that can verify and certify the 

contracts applied in the digital system, industry 

players tend to ignore or choose the conventional 

route. Whereas sharia audits are needed to assess 

the extent to which transactions in the platform 

are in accordance with Islamic law (Firmansyah, 

2017). In addition, the lack of demand from 

consumers for clarity of contracts in transactions 

also makes business actors do not feel the need to 

provide explanations or choose valid contracts. 

The majority of consumers still focus on price, 

convenience, and transaction speed, not on the 

sharia validity of the system used. This situation 

exacerbates the low implementation of fatwas in 

everyday digital practices. 

Another challenge that is no less 

important is the inconsistency in the 

interpretation of sharia contracts by various 

parties, both by business actors and sharia 

consultants. As hawalah, kafalah, and wakalah bil 

ujrah contracts have complex fiqh nuances, 

different interpretations can lead to confusion 

and potential errors in technical implementation 

(NAJIB, 2020).  For example, in the wakalah bil 

ujrah contract, not all parties understand the 

limitations of fees allowed under sharia 

principles, so it is easy for deviations to occur in 

the practice of digital service fees. 

On the other hand, the rapid innovation of 

digital technology has not been matched by an 

adaptive and timely fatwa response. The e-

commerce world develops in a matter of months, 

while the fatwa process often takes a long time. 

This has led to a regulatory lag, with digital 

platforms often outpacing sharia authorities. The 

gap between innovation and fatwa has led to the 

emergence of legal "gray areas" in digital 

practices, where it is unclear whether they are 

halal or haram according to sharia. 

Then, the absence of strong synergy 

between regulators, scholars, and digital industry 

players also slows down the comprehensive 

application of this fatwa (Amadeo, 2025). For 

example, there is no joint forum or national task 

force that bridges the language of fiqh with the 

technicalities of digital platforms. As a result, 

many platforms have difficulty understanding 

how the structure of sharia contracts can be 

translated into transaction algorithms, especially 

for automated transactions such as checkout, 

autopayment, or escrow systems. 

Another problem is the lack of sharia-

based technical training for software engineers 

and digital product designers. So far, the 

discussion of muamalah fiqh has only been the 

domain of Islamic boarding schools, sharia 

academics, or financial institutions. In fact, for the 

DSN-MUI fatwa to be applied in digital systems, it 

is the technologists who must understand the 

concept of contracts and the pillars of 

transactions so that they can be embedded into 

application logic. 

In terms of Muslim consumers, despite 

the awareness of the importance of halal 

transactions, there is no clear and verified feature 

to select sharia-based products or transactions in 

e-commerce platforms. For example, there is no 

"sharia contract verified" label on the product 

page or notification system that a transaction has 

used hawalah, kafalah, or wakalah bil ujrah 

mechanisms according to the fatwa. This makes it 

difficult for consumers to behave according to 

their beliefs due to the limited information 

available. 

The next challenge is the highly 

competitive orientation of e-commerce 

businesses that emphasize speed. Under these 

conditions, entrepreneurs will tend to avoid 



Integrating Sharia Contracts into Digital Transactions: An Analysis of DSN-MUI Fatwas 2021 in E-Commerce Practices 

Copyright © 2025 Saqifah Jurnal Hukum Ekonomi Syariah, Vol. 10 No. 1, Juni 2025 |101 

 

additional processes such as certification, 

contract adjustment, or sharia consultation 

because they are perceived to slow down the 

growth rate and increase costs. This is where 

incentives and support from the government or 

Islamic financial institutions are needed to make 

compliance with the fatwa a benefit, not a 

business burden (Sulistyawati, 2024). 

Finally, the lack of integration of the DSN-

MUI fatwa into the national positive legal system 

in the digital economy sector also weakens its 

driving force. Unlike Islamic banking, which is 

directly supervised by OJK, e-commerce players 

are still free to choose any transaction system. 

Therefore, it is important for relevant authorities 

such as KNEKS (National Committee for Sharia 

Economics and Finance), MUI, and the Ministry of 

Trade to make this fatwa a reference in the 

preparation of derivative policies or technical 

guidelines for sharia e-commerce that are legally 

binding. 

If these challenges are not addressed, 

then the implementation of DSN-MUI fatwa No. 

144-146 of 2021 will remain at the symbolic 

normative level, without having a substantive 

impact on the behavior of industry players and 

digital consumers. In fact, the potential for Islamic 

e-commerce in Indonesia is huge given the 

dominant Muslim population and the increasing 

trend of halal lifestyle among the younger 

generation. 

 

Strategy for Strengthening Sharia Literacy 

and Digital Regulation Based on Sharia 

Muamalah in the E-Commerce Sector 

To answer these challenges, a 

comprehensive and cross-sectoral strategy is 

needed. First, DSN-MUI needs to work with 

Kominfo and OJK to develop technical guidelines 

for the application of the fatwa on hawalah, 

kafalah and wakalah contracts in e-commerce 

systems. These guidelines will be the 

implementation standards that platforms are 

required to follow. 

Second, it is necessary to establish a 

digital sharia audit and certification institution 

that can verify and provide halal or sharia-

compliant labels to digital platforms, as is already 

the case in the financial sector and halal food. The 

existence of this institution is important to 

provide certainty to consumers and become an 

incentive for business actors. 

Third, sharia muamalah literacy must be 

strengthened through technical training for start-

ups, developers, and e-commerce players, as well 

as through the education curriculum in 

universities. Collaboration between academics, 

practitioners and scholars is needed to create a 

generation of sharia-literate digital 

entrepreneurs. 

Another strategy that needs to be 

developed is the creation of a digital contract 

module based on the DSN-MUI fatwa, which can 

be directly integrated in the e-commerce system, 

as well as exploring the use of smart contracts on 

the blockchain for sharia contract automation. 

This can accelerate the implementation of 

contract-based transactions in real-time, verified, 

and without manipulation (Allaymoun & Hamid, 

2020). 

Finally, public education and awareness 

campaigns for Muslim consumers on the 

importance of sharia contracts in online 

transactions are needed. Consumers who 

understand the contracts will become agents of 

change that encourage service providers to 

comply with sharia. The combination of these 

strategies will create an e-commerce ecosystem 

that is not only competitive, but also sharia-

compliant and sustainable (Maulinda dkk., 2024). 

Strengthening sharia literacy also needs 

to touch the realm of local and central 

government regulations. The government 

through the Ministry of Trade and the Ministry of 

Cooperatives & SMEs can encourage regulations 

that require the use of sharia contracts for 

Muslim businesses in digital trade. This 

regulation not only serves as a form of Muslim 

consumer protection, but also as a recognition of 
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the right to transactions in accordance with 

religious beliefs. Fiscal incentives and access to 

financing can also be provided to start-ups and 

MSMEs that run sharia-based e-commerce, so 

that strengthening this literacy is not only in the 

form of campaigns, but also supported by 

affirmative policies (Nurlaila dkk., 2022). 

Increasing sharia digital literacy must 

also be synergized with the role of religious 

communities and organizations such as regional 

MUIs, Islamic mass organizations, and pesantren. 

They can spearhead community-based education, 

organize workshops, public discussions, and legal 

assistance for online transactions. By reaching 

out to the lower levels of society, collective 

awareness of the importance of sharia contracts 

can be built from the grassroots level. This will 

also strengthen the position of fatwa as a 

normative reference in digital economic 

practices, not just a theological recommendation 

(Ahyani & Muharir, 2021). 

In addition, the integration of educational 

technology such as sharia muamalah-based 

mobile applications is also part of the strategy to 

strengthen literacy. This application can provide 

features such as contract simulation, sharia 

transaction calculator, and e-commerce fiqh 

question and answer service in real time. This 

technology allows young people, who make up 

the majority of e-commerce users, to gain a direct 

understanding that is applicable and contextual. 

With an interactive and digital-native approach, 

the transformation of awareness of sharia 

contracts will be faster and more widespread 

(Kurnia, 2023). 

No less important, Islamic higher 

education institutions, especially the Faculty of 

Sharia and Islamic Economics, must become 

pioneers in research and development of sharia-

based digital transaction systems. Collaboration 

with the faculty of informatics engineering or 

information systems to build digital contract 

prototypes and compile digital muamalah policy 

white papers is needed. This will bridge the gap 

between fiqh theory and modern digital practice, 

which has been an obstacle in the implementation 

of muamalah fatwas. 

With these strategies, Indonesia can take 

the lead in creating an adaptive, fatwa-based, 

sharia e-commerce ecosystem model that meets 

the needs of the times. The implementation of the 

contract is not only a symbol of sharia 

compliance, but also an instrument of consumer 

protection, strengthening Islamic economic law, 

and the nation's digital competitiveness. In the 

long run, this is also part of Indonesia's sharia 

economic diplomacy in the global arena (Sarman 

dkk., 2024). 

The strategy of strengthening digital 

sharia literacy and regulation cannot be 

separated from the reality that the majority of 

digital economy actors in Indonesia are the 

younger generation. Therefore, the approach 

used cannot only be normative, but must also be 

innovative and culturally relevant. One important 

step is to build a narrative that sharia is not just a 

religious obligation, but also a solution to create 

fair, transparent and exploitation-free 

transactions. This approach will be more easily 

accepted by the digital generation who are 

accustomed to the principles of speed and 

efficiency. 

Furthermore, regulations that encourage 

sharia certification must also be aligned with 

legal and technological infrastructure. For 

example, the integration between the OSS (Online 

Single Submission) system and digital halal 

labeling can accelerate the licensing process for 

sharia e-commerce players (Nasori dkk., 2022). 

This not only fosters a sharia-compliant digital 

ecosystem, but also strengthens the legal position 

of fatwas as an administratively recognized 

source of norms. The implementation of DSN-MUI 

fatwa No. 144-146 of 2021 will be more effective 

if facilitated by a nationally standardized system. 

On the other hand, there is a need for 

digital transformation of the fatwa itself. So far, 

fatwas are only available in the form of PDF or 

printed documents, which are difficult for digital 

businesses to access quickly and apply. 
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Therefore, it is necessary to develop a digital 

fatwa platform equipped with interactive guides, 

sample contracts, and even APIs (Application 

Programming Interface) that can be integrated 

into e-commerce systems. This innovation will 

make the fatwa more "alive" in practice and not 

just a normative text. 

In the context of the global economy, 

digital sharia literacy strategies can also 

strengthen Indonesia's position as the center of 

the world halal industry (Hidayah & Solihah, 

2025). With the largest Muslim population and 

rapidly growing digital infrastructure, Indonesia 

has a great opportunity to export a credible 

sharia e-commerce model. However, this requires 

strong synergy between the state, scholars, 

businesses, academics, and the global Muslim 

community. Clear regulations, strong literacy, 

and an integrated system will be key to the 

successful export of Islamic muamalah values 

through digital platforms (Lautania dkk., 2024). 

Ultimately, the success of this strategy 

will be measured not only by the number of 

sharia-certified platforms, but also by the level of 

consumer and business awareness of the 

importance of halal digital contracts. This 

transformation is not an instant process, but 

requires consistency, innovation and policy 

alignment. If all elements move together, then the 

implementation of sharia contracts in e-

commerce will not only be a legal solution, but 

also part of an ethical, fair and civilized digital 

economic civilization. 

 

 The study results show that most 

marketplace platforms have not explicitly 

implemented sharia contracts. Wakalah bil ujrah 

contracts are generally applied in the form of 

administrative service fees by platform 

providers. However, kafalah (guarantee) and 

hawalah (debt transfer) contracts have not been 

widely used in the context of consumer 

protection or payment transactions. The lack of 

understanding of industry players and the lack of 

technical regulations have caused this fatwa to 

not be optimally implemented. 

The need for synergy between fatwa, 

state regulation, and sharia literacy is essential in 

realizing e-commerce that is in accordance with 

the principles of sharia muamalah. In addition, 

the integration of fatwas in the policies of 

regulators such as OJK, KNEKS, and Kominfo can 

strengthen the governance of sharia digital 

transactions. DSN-MUI Fatwa No. 144-146 of 

2021 provides an important normative 

foundation for sharia e-commerce transactions. 

However, its implementation is still weak at the 

practical level. This research emphasizes the 

need for integration between the fatwa and 

government policies in the digital sector as well 

as increasing sharia literacy for digital business 

actors. This step is crucial to build a digital 

ecosystem that is not only technologically 

advanced, but also in accordance with Islamic 

principles. 
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